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Reservas Roomnights
181.495 1.003.824
2204 -3%

Ventas por estancias
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Reservas por zona
Zonas RENEIES Variacion %
Salou 81.360 7%
Barcelona 29.601 -4%
Lloret de Mar 16.938 -14%
Cambrils 11.609 -19%
Pineda de Mar 8.150 16%
Santa Susana 6.722 -34%
Calella 6.629 4%
Malgrat de Mar 6.096 -15%
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Tossa de Mar

Hospitalet de Llobregat

Sant Boi de Llobregat

Playa de Aro
El Perelld
Sitges
Calafell

Comarruga

Habitos de compra

5.071
3472
3.307
2477
2107
812
703

632

Distribucién de habitacién

-18%

12%

-36%

-8%

32%

13%

-17%

-4%

Tipos de estancia

6.6%
9.5%

@ Couple(2 Adults,
0 Children)

Family
@ Quadruple(2

Adults, 2
Children)

Single(1 Adult)

Triple(3 Adults, 0
Children)

@ Triple(2 Adults, 1
Children)

Others

Antelacién de reserva

16.1%

3-7 nights
8-14 nights
@ 1 night
@ 2 nights
@ 15+ nights

Canal de compra

o
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44.9%

(6-12 months)

' (3-6 months)

@ (61-90 days)
+1 Year

© (8-30 days)

@ (31-60 days)
Last Minute(2-7
days)

Same Day(0-1
days)

9.4%
10.3%
18.2%

® OTA
» TT00

® BOOKING ENGINE
DMC
BEDBANK

@ DIRECT

@ INTEGRATOR

@ MARKETING TOOLS
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TOP 5 Canales de venta mas importantes

Conectividad Reservas Variacién % Noches de estancia Variacién %
BOOKING 58.428 -10% 249.8711 -8%
JET2HOLIDAYS 16.143 0% 132.050 0%
WEB SITE 25.192 33% 128.776 34%
TUI UK (THOMSON) 13.623 7% 118.162 7%
W2M 7.210 -10% 48320 7%
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